


ABOUT US

ShilpaAhuja.com was founded 
in 2015, and within two years, 
has become one of India’s most-
read digital fashion magazines. 

The website also includes 
SlubShop, world’s first purely 
trend-based online fashion 
store and a fashion trend 
consultancy. 

We have a team of 8, over 
185,000 social media followers 
and over 150,000 organic 
monthly unique visitors. 

We strive to inspire confidence 
through fashion and lifestyle. 
We simplify runway trends into 
quick and easy styling tips.

https://shilpaahuja.com/


WHAT WE DO

Fashion trends are at the core of 
what we do. Our blog, online store 
and trend consulting services all 
revolve around it. Every year, our 
team analyses over 1400 fashion 
shows internationally to predict 
upcoming fashion trends. We 
publish unbiased fashion reviews, 
style-guides, and fashion basics that 
help our readers form their own 
opinion.

So be inspired with ShilpaAhuja.com 
and create your personal 
style! Read commentary on runway 
fashion, creative arts, culture, travel 
destinations, Ask Shilpa your style-
related questions and laugh with 
our comic, Audrey O.

https://shilpaahuja.com/ask-shilpa/
https://shilpaahuja.com/lifestyle/audrey-o-comics/


OUR PHILOSOPHY

WHAT’S THE RIGHT TO STYLE?
We believe that everyone has the right to 
feel happy and confident about their style. 
That fashion should not be a dictatorship 
bound by strict rules; fashion should be a 
democracy where everyone has the “right 
to style” and not be judged. This 
philosophy helps us connect and engage 
with the modern urban woman.



WHO IS SHILPA AHUJA?

Shilpa Ahuja is a 
fashion blogger and founder of 
ShilpaAhuja.com. She is also the 
creator of Audrey O. comics. She 
has a Masters in Design degree 
from Harvard University. 
Her love for writing started at 
the tender age of 7 when she 
began writing poetry. At 11, 
Shilpa published her first 
handmade magazine, and 
developed a passion for art, 
creative writing and editing. Her 
work has been published in 
University of Fashion editorials, 
Jet Airways magazine, Times of 
India and Indian Design and 
Interiors magazine. 

https://shilpaahuja.com/lifestyle/audrey-o-comics/
http://www.universityoffashion.com/blog/author/shilpa/
http://shilpaahuja.com/press/jetwings-magazine-featured-guest-article-on-mens-fashion/


OUR TEAM
• Our team also includes 7 content developers, 2 photographers and a web-development team.
• Our blog is updated several times a day and new posts go up daily.
• We have a dedicated SSD server. Our website has a secure connection and boasts a 99.9% up-

time. We have an in-house studio, web-design and creative team for content, photography, 
video and post-processing.



WHAT WE PUBLISH

• Fashion Trends & 
Advice 

• Fashion News and 
Opinions

• Latest Fashion 
Collection Reviews

• Exclusive Fashion, 
Lifestyle Editorials and 
Brand Features

• Travel Guides
• Lifestyle Conversations

on Culture, Home 
Décor, Food, etc.

• Ask Shilpa – Style-
related questions and 
answers

• Audrey O. Comic series







Top 10 Countries by Blog Traffic:

OUR AUDIENCE

GENDER: 75% 

female; 25% male

AGE GROUP: 18-35 years

EDUCATION

AUDIENCE: High-fashion loving, working women
INTERESTS: Shoppers, entertainment junkies, movie-buffs, beauty lovers



Reach

150,000 monthly visitors
4000 monthly visitors

117,000 followers
56,000 followers
12,500 followers

4500 subscribers

Medium

• Blog
• Online Shopping

• Facebook
• Instagram
• Twitter

• Emails/ Newsletter

Other Channels
• Push Notifications
• Chat Bot
• Comic
• Q&A 
• Snapchat
• Pinterest

Social Media Influence

OUR REACH



Source: similarweb.com

Traffic Comparison with Fashion Magazines & Blogs
Our social media following exceeds 185,000 followers. We have a team of 8, and currently ShilpaAhuja.com receives more than 150,000 
visitors per month, making us one of the most-read digital fashion magazines in India. 
Here is a comparison of our traffic with other fashion blogs and magazines.

ORGANIC TRAFFIC COMPARISON



TOP COLLABORATIONS & FEATURES



TOP COLLABORATIONS & FEATURES
 Nike: Inspiration Nike Air Max: 

Putting the Athlete Directly on Air

Street Style with Nike 

Cortez

 Dior: Styling Dior Rihanna 

Sunglasses with an Elegant 

Monochromatic Look

Summer Sunset: A Casual 

Outfit with Dior Ready to Wear

 Saint Laurent for SSense.com: 6 

Coolest Men’s Summer Fashion 

Essentials from Saint Laurent 2017

 Expedia: Top 10 Honeymoon 

Destinations We’re Lovin’ for Every 

Season & Budget

 Chanel: Chanel No 5 : A Perfume 

Story + Latest AW 2015 2016 

Campaign

 M.A.C.: Who is Ready to Rock 

Venice? #DareToBeBold

https://shilpaahuja.com/lifestyle/fitness/nike-air-max-putting-athlete-air/
https://shilpaahuja.com/lifestyle/fitness/nike-air-max-putting-athlete-air/
https://shilpaahuja.com/fashion/looks/styling-dior-rihanna-sunglasses-elegant-monochromatic-look/
https://shilpaahuja.com/fashion/looks/styling-dior-rihanna-sunglasses-elegant-monochromatic-look/
https://shilpaahuja.com/men/style/mens-summer-fashion-saint-laurent-2017
https://shilpaahuja.com/travel/guides/top-10-honeymoon-destinations-season-budget
https://shilpaahuja.com/fashion/shopping/chanel-no-5-a-perfume-story-latest-aw-2015-2016-campaign/
https://shilpaahuja.com/fashion/looks/venice-mask-eye-makeup-mac-modern-twist-kajal-liner/


HOW WE CAN COLLABORATE

1. Photo-Shoot Editorials
Our readers love my looks and always ask us where they can 

purchase the products featured in them. The photo-shoot 

editorial can feature 4-7 images featuring select items from 

the latest collection, and showcase them in an outfit post. 

The post will be accompanied with an experience story and 

a list of the showcased products and shopping links.

Example: Inspiration Nike Air Max: Putting the Athlete 

Directly on Air

https://shilpaahuja.com/lifestyle/fitness/nike-air-max-putting-athlete-air


HOW WE CAN COLLABORATE

2. Reviews/ Blog 

Features
A blog feature can showcase interview, benefits or 

news. The review will talk about experience of 

trying your product, or latest trends spotted in a 

collection. It can also be about visiting your store, 

and commenting about the best pieces of the latest 

collection. The post will be accompanied with a list 

of the showcased products and shopping links. A 

similar post on Zara was quite a hit amongst our 

readers. 

Example: Chanel No 5 : A Perfume Story + Latest AW 

2015 2016 Campaign

https://shilpaahuja.com/fashion/shopping/chanel-no-5-a-perfume-story-latest-aw-2015-2016-campaign


HOW WE CAN COLLABORATE

3. Social Media Promotions
Promotions can be in the form of Facebook live videos, social media images or posts, tweets about an event or 

product, or an Instagram story

Instagram Promotion of Nike Cortez
Instagram Story with 

PhoenixMarketcity Chennai
Facebook Promotion with GAP

Tweet for M.A.C.

https://www.instagram.com/p/BWaTLI5hRj_/?taken-by=shilpaahujadotcom


HOW WE CAN COLLABORATE

4. Videos
Featuring trends in your collection; Photo-shoot video with your products; featuring your 

store/space in an Instagram story; Facebook Live video about your event, etc.

Example: Behind-the-Scenes Facebook Video and Top Fashion Trends Video

https://www.facebook.com/shilpaahujadotcom/videos/1912993602296837/
https://www.facebook.com/shilpaahujadotcom/videos/1935010856761778/


HOW WE CAN COLLABORATE

5. Cross-Promotion/ Guest 

Blogger
Featuring in your video, event panellist, guest blogging on your 

website, taking over your Snapchat for a day



HOW WE CAN COLLABORATE

7. Exclusive Brand 

Store in SlubShop
SlubShop is the world’s first purely trend-

based shop. An exclusive feature will pick 

the latest trends in your collection and 

showcase them as a set of pages in 

SlubShop. The store will remain live for 12 

months and will require automated feeds 

from you, which will ensure the latest 

products are always featured. In addition to 

your products, the store will also be 

accompanied with a blog feature to draw 

more organic traffic.

Example: Saint Laurent for SSense.com: 6 

Coolest Men’s Summer Fashion Essentials 

from Saint Laurent 2017

https://shilpaahuja.com/men/style/mens-summer-fashion-saint-laurent-2017


CONTACT DETAILS

Shilpa Ahuja
Mobile: (+91) 979-109-7522

Email: contact@shilpaahuja.com
Office Location: Shilpa Ahuja, 1st Avenue, Anna Nagar E, Chennai 600102 TN, India

Facebook: https://www.facebook.com/shilpaahujadotcom
Instagram: https://www.instagram.com/shilpaahujadotcom

Twitter: https://twitter.com/shilpa1ahuja

Watch Video: Behind-the-Scenes with Shilpa Ahuja as She Talks Fashion & Style

mailto:contact@shilpaahuja.com
https://www.facebook.com/shilpaahujadotcom
https://www.instagram.com/shilpaahujadotcom
https://twitter.com/shilpa1ahuja
https://shilpaahuja.com/fashion/looks/behind-the-scenes-video-shilpa-ahuja
https://shilpaahuja.com/fashion/looks/behind-the-scenes-video-shilpa-ahuja
https://shilpaahuja.com/fashion/looks/behind-the-scenes-video-shilpa-ahuja

